
  

 

 
 10 REASONS TO SUPPORT THE ARTS  

BY 

AMERICANS FOR THE ARTS  

1. Arts promote true prosperity. The arts are fundamental to our humanity. They ennoble and inspire us—

fostering creativity, goodness, and beauty. The arts help us express our values, build bridges between cultures, 
and bring us together regardless of ethnicity, religion, or age. When times are tough, art is salve for the ache. 
 

2. Arts improve academic performance. Students with an education rich in the arts have higher GPAs 

and standardized test scores, and lower drop-out rates—benefits reaped by students regardless of socio-
economic status. Students with 4 years of arts or music in high school average 100 points better on their SAT 
scores than students with just one-half year of arts or music. 

 
3. Arts strengthen the economy. The U.S. Bureau of Economic Analysis reports that the arts and culture 

sector represents 3.25 percent of the nation’s GDP—a larger share of the economy than tourism and agriculture. 
The nonprofit arts industry alone generates $135 billion in economic activity annually (spending by organi-
zations and their audiences) that supports 4.1 million jobs and generates $22.3 billion in government revenue. 
 

4. Arts are good for local merchants. Attendees at nonprofit arts events spend $24.60 per person, 

per event, beyond the cost of admission on items such as meals, parking, and babysitters. Attendees who live 
outside the county in which the arts event takes place spend twice as much as their local counterparts ($39.96 vs. 
$17.42)—valuable revenue for local businesses and the community. 
 

5. Arts drive tourism. Arts travelers are ideal tourists, staying longer and spending more to seek out 

authentic cultural experiences. The U.S. Department of Commerce reports that the percentage of international 
travelers including museum visits on their trip has grown steadily since 2003 (18 to 24 percent). The share attend-
ing concerts and theater performances has grown from 14 to 17 percent since 2003. 
 

6. Arts are an export industry. U.S. exports of arts goods (e.g., movies, paintings, jewelry) grew to $64 

billion in 2010, while imports were just $23 billion—a $41 billion arts trade surplus in 2010. 

7. Arts sparks creativity and innovation. Reports by the Conference Board show creativity is among the 

top 5 applied skills sought by business leaders—with 72 percent saying creativity is of high importance when 
hiring. The biggest creativity indicator? A college arts degree. Their Ready to Innovate report concludes, “…the 
arts—music, creative writing, drawing, dance—provide skills sought by employers of the 3rd millennium.” Nobel 

laureates in the sciences are 17 times more likely to be actively engaged in the arts than average scientists. 

8. Healthcare. Nearly one-half of the nation’s healthcare institutions provide arts programming for patients, 

families, and even staff. 78 percent deliver these programs because of their healing benefits to patients—shorter 

hospital stays, better pain management, and less medication. 

9. Stronger communities. University of Pennsylvania researchers have demonstrated that a high concen-

tration of the arts in a city leads to higher civic engagement, more social cohesion, higher child welfare, and lower 
poverty rates. A vibrant arts community ensures that young people are not left to be raised solely in a pop culture 

and tabloid marketplace. 

10.  Arts mean business. The Creative Industries are arts businesses that range from nonprofit museums, 

symphonies, and theaters to for-profit film, architecture, and design companies. An analysis of Dun & Bradstreet 
data counts 750,453 businesses in the U.S. involved in the creation or distribution of the arts that employ 3.1 

million people—representing 4.2percent of all businesses and 2.2 percent of all employees, respectively. 
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Langston Hughes’  

The Creative and Performing Arts Center, (CAPAC) is proud to present the classic Christmas story, 
“Black Nativity”. This soul-stirring musical production is the signature theatrical piece of acclaimed poet,       
Langston Hughes.    Hughes chronicles the original story of the Nativity through scripture, verse, music 
and dance.  A jubilant company of astonishing actors, dancers, vocalists and musicians deliver a powerful 
message of joy, faith, victory and deliverance.  Black Nativity is an inspirational performance that touch-
es a special place in the hearts of all who attend.  Produced by special arrangement with THE DRA-
MATIC PUBLISHING COMPANY of Woodstock, Illinois, CAPAC will present this production De-
cember 10th and 17th 3pm and 7pm; December 11 and 18th 3pm. Tickets will be $20 in advance and 
$25 at the door.  Groups of 10 or more are $15 and  $17 at the door.   

Tickets are on sale now!!!  

http://www.americansforthearts.org/sites/default/files/pdf/get_involved/advocacy/research/2013/artsed_dropout13.pdf
http://www.americansforthearts.org/sites/default/files/pdf/get_involved/advocacy/research/2013/artsed_dropout13.pdf
http://www.americansforthearts.org/sites/default/files/pdf/get_involved/advocacy/research/2013/artsed_sat13.pdf
http://www.americansforthearts.org/sites/default/files/pdf/get_involved/advocacy/research/2013/artsed_sat13.pdf
http://arts.gov/news/2013/us-bureau-economic-analysis-and-national-endowment-arts-release-preliminary-report-impact
http://www.americansforthearts.org/by-program/reports-and-data/research-studies-publications/arts-economic-prosperity-iv
http://www.americansforthearts.org/by-program/reports-and-data/research-studies-publications/arts-economic-prosperity-iv
http://www.americansforthearts.org/sites/default/files/pdf/get_involved/advocacy/research/2013/cultural_tourism13.pdf
http://scienceblogs.com/art_of_science_learning/2011/04/11/the-art-of-scientific-and-tech-1/


  

 

                                                               

 

 

 

 

Increasing Arts Appreciation and Cultural Awareness 

CAPAC is excited to announce its theatrical production of Langston Hughes’ Black Nativity!   

The  six performances are scheduled for Saturdays, December 10th and 17th 3:00 p.m. and 7:00 p.m.;  
Sundays, December 11th 18th, 3:00 p.m.  Black Nativity will unfold on the intimate stage of the Gregory 
Family theatre at the Hylton Performing Arts Center on the Science and Technology Campus of George 

Mason University, 10960 George Mason Circle Manassas, Virginia  20110. 
 

CAPAC is the oldest and only African-American arts council in Prince William Virginia.   To support our 
organization’s growing public demand for art and cultural experiences that uplift and enrich the lives of chil-

dren, teens, and adults, CAPAC is in need of funds.   We need your help in reaching our $5,000 goal.  

 

The Star ($250+), Superstar ($500+), Co-Producer ($1,000+), Producer ($2,500+ and Executive Producer 
($5,000+) sponsorship levels each have benefits. Please see the Black Nativity Sponsorship Opportunity 

page to obtain the benefits you will receive by assisting us to put on this historical production.  
 

CAPAC is a 501(c)(3) non-profit organization so your financial contributions are fully tax-deductible. CAPAC 
has a rich portfolio of para-professional productions. To learn more about our work, please visit our website 

at www.capacweb.org.  
 

Please let us know your decision by November 17, 2016.  To register now, please  complete the attached 
sponsorship, membership or advertising opportunities section of this brochure. You can also identify your 
desired sponsorship amount online at: https://www.capacweb.org/donate.php. Please click on the appropri-

ate links via our website at www.capaweb.org.   
 

This event is sure to offer a great opportunity to meet new people, promote your company or social group 
activities,  and enjoy CAPAC’s production of Black Nativity. You can take advantage of the aforementioned 

benefits while supporting children, teens and adults through the arts. 
 

We sincerely thank you in advance for your strong support for this community building event. If you have 

further questions or need assistance, please call us on 703.441.2479. 

 

Yours sincerely, 

  Denise McPhail   Loretta Freeman 

 Denise McPhail, Co-Founder and Executive Director President, CAPAC Board of Directors 

 

 

Post Office Box 4970, Woodbridge, Virginia  22194-4970         www.capacweb.org            703.441.2479                                                                        

 

 

Currently CAPAC is seeking support for two of its three committees.  
 

MEMBERSHIP COMMITTEE 
 

PURPOSE:  To assist CAPAC in recruiting and renewing members.  

RESPONSIBILITIES 

 To attend CAPAC events to recruit new members 

 To welcome new members via U.S. Mail and Social Media 

 To notify membership of their membership status 

 To keep accurate records of  membership status  

 Provide a membership reports to the Board for bi-monthly meetings 

QUALIFICATIONS 

 Strong organizational, computer, excellent interpersonal skills and the ability to work  

        independently in  a team environment. 

COMMITTEE ROLES & RESPONSIBILITIES 

    FUNDRAISING COMMITTEE 

PURPOSE:  The Fundraising Committee is charged with overseeing the development 
needs of CAPAC. 

RESPONSIBILITIES 

 Develop a fundraising strategy and plan for the coming year 

 Expand the access to and outreach from CAPAC 

 Increase revenue to the CAPAC budget by an amount to be agreed by the  

        Fundraising Committee 

 To maintain sponsorship records  

 To maintain a great relationship with sponsors 

 To research grant opportunities 

 To write grants for the organization 

 To be sure that sponsors are recognized on CAPAC’s website and other media documents 

such as fliers, postcards etc. 

 Provide status reports to the Board at CAPAC monthly meetings 

QUALIFICATIONS 

 Strong fundraising knowledge, organizational skills, interpersonal skills and the ability to work 

independently  and  in a team environment. 

 

http://www.capacweb.org


  

 

ABOUT CAPAC  
To increase arts appreciation and cultural awareness. 

 

Enjoy these benefits with your annual enrollment: 
 
 

 Reserved Seating for all Main Stage Productions 

 Ticket Exchange Privileges 

 Listing in all Program Books Produced in the Season 

 Discount on Ads Purchased for Program Books 

 Opportunity to serve on a CAPAC committee (Membership, Finance and Marketing) 

 Opening Night (or Closing) Reception with Cast,  Director and Designers. (Only 

on selected performances)  
 

 Email: capac4va@gmail.com  

Today’s Date    

Contact Name   

 Mailing Address   

 City/State/Zip   

 Day Phone   

 Evening Phone   

 E-mail Address   

$10.00 
Students (Age 18 and below) 

Seniors 65 + Membership 

  

 $25.00 

Individual Membership 

  

 $50.00 

Family Membership (3 +) 

  

 $75.00 

Business Membership 

  

 

 



  

 

   Initial Sponsorship Package – Membership Card, Key Tag,InkPen;, LapelPen & Certificate. 
 

 

BLACK NATIVITY SPONSORSHIP OPPORTUNITIES 
   

 

Star 
$250+ 

  
 

Superstar 
$500+ 

  
  
Co-
Producer 
$1,000+ 

  
  
Producer 
$2,500+ 

  
  
Executive 
Producer 

$5,000+ 
  

Member Only Ticket 
Priority 

     

Initial Membership Pack-
age** 

         

10% discount on tickets      

Invitation to Annual 
Membership Reception 

         

Recognition in Season 
Playbill 

         

Invitation to Annual  
Business Meeting 

         

Invitation to Meet the 
Casts 

         

Refreshment Voucher          

Invitation to Rehearsal 
and Backstage  
Experience 

         

Priority Reserved  
seating.  Tickets must be  

purchased prior to the first show 

         

Verbal Recognition at 
events 
  

     

Complimentary Wine, 
Soft drink and 
Refreshments during 
Intermission 

      

Comp Tickets for one 
designated show 

  2 4 8 10 

 Recognition on  
CAPAC’s Website 

 
 

    

Full Page AD – 10% 
discount 

 
 

     

Recognition as Show 
sponsor (Theatre  
Productions) 

        

Season Producer          

 

 

 
Full Page – Back Cover (Color) 5” x 8” $250 
Full Page – Inside Front (Color) 5” x 8” $200 
Full Page – Inside Back (Color) 5” x 8”  $200 
Full Page    5” x 8” $100 
Half Page    5” x 3.75” $75 
Quarter Page – Horizontal  5” x 1.75” $50 
Quarter Page – Vertical  2.25” x 3.75” $50 

Business Card    $30 

 

The deadline for submitting ad copy or camera-ready artwork (300 dpi) and payment 

is November 17, 2016 Please make checks or money orders payable to CAPAC and 

submit with this form to your CAPAC rep or mail to CAPAC, Inc., P.O. Box 4970, 

Woodbridge, VA 22194-4970. Please submit all logos (JPEG or TIFF), ad copy or  

camera-ready artwork (300 dpi) to ads@capacweb.org. 

Contact Name   

Business or 

Organization 

  

Mailing  

Address 

  

City/State/ Zip   

Day Phone   

Evening Phone   

E-mail   

Ad Size   

Total Amount   

CAPAC Rep   

PLAYBILL ADVERTISING OPPORTUNITIES 
S

IZ
ES A

N
D R

A
T
ES 


